Guide to Great

FUNDRAISING

FUNDRAISING IDEAS

Create a
BIRTHDAY FUNDRAISER

WEDDING FUNDRAISER

Ask your family, friends and supporters
to make a donation to your campaign
instead of giving you a gift for your
birthday.

Ask your family, friends and supporters
to make a donation to your campaign
instead of giving you and your future
spouse a wedding gift.

TRIBUTE FUNDRAISER
Honor the legacy of someone who has
made, or continues to make a difference
in your life by fundraising in their name.

CUSTOM FUNDRAISER
Channel your passion into something
that benefits a cause you care about by
creating a fundraiser featuring
something you enjoy doing such as a
walk, marathon, bake sale or auction.

ENJOY YOURSELF

Have Fun!
Fundraising can be challenging
but remember, by making the
decision to fundraise you are
helping to change lives forever.
Congratulations!

Enjoy knowing your efforts are
having an impact and making a
lasting difference to children
who truly need it.

SUCCESS IS A JOURNEY

Follow Up

It’s okay to send follow-up emails. Emails are easy to overlook. People often
open them up quickly and forget to check back and reply. Give those people a
friendly reminder about your campaign and how they can help.

Don’t Ask All the Time

Update your networks by sharing inspiring stories about the children you are
helping, rather than always asking for donations. The more people understand
the cause and why you are helping, the better the chances of them
contributing next time you ask. You’ll find plenty of photos and stories on our
site. Visit our fundraise page, scroll to our “Get Social” section and click
“Explore” to access photos and stories.

Milestones are Important

Use email and post messages to social media and your fundraising page to
keep people up to date with your progress as you reach different milestones
(50% raised, 75% raised, etc.) Ask supporters to help you reach your next
important milestone.

TIP

It often takes 3 points of contact before someone will donate.

GET SOCIAL

Spread the Word

Now that your emails are sent, it’s time to spread the word on social media.
One of the best strategies to use on facebook and twitter, when you are asking
for new donations, is tagging and thanking people who already gave to your
campaign. This spreads your message further and lets people know you have
supporters in your corner.

Sharing is Caring

Even if people can’t afford to make a donation at this time, that’s okay, they
can still help your fundraising efforts by sharing your posts, telling their friends
about your campaign and asking their friends to share your posts as well.

Use the Tools

We’ve created some unique shareable tools, that you can download from our
website, to help motivate your supporters. Visit our fundraise page, scroll to
our “Get Social” section and click “Explore” to access these tools.

GET EMAILING
Take a minute to explain the cause Harvesters is called to,
where the money you raise will be going and why this matters to you.

Show Your Why
We’ve put together an
email template you can use
right from your fundraising
page. The most important
thing to add is why you are
fundraising. Make sure you
include a direct request for
support and a link to your
fundraising page.

TIP

Make it Personal Trust the Process
Personally email the 5-10
people closest to you first.
Asking your closest family
and friends to donate first
will help to build
momentum and show some
activity on your page.

Next send an email to the rest
of the people close to you
(10-15ppl). Finally, send an
email to anyone else in your
contacts list with whom you are
comfortable asking for support.
These could be co-workers,
teachers, friends of friends.
Who else can you think of?

Whatever you do, be authentic, be honest and be you!

GET STARTED
Welcome to Harvesters’ fundraising team! You’ve decided to fundraise for Harvesters and we
couldn’t be more excited. Let’s get you started!

Create Your Page

Personalize It

Be the First

If you haven’t already
created your online
fundraising page, return to
the Fundraise for Harvesters
page .

Now that you’ve set up your
page you can personalize it.
Add your own story, videos
and photos. Share your
story. Answer the question:
Why are you passionate
about helping Harvesters?

Lead by example. It’s always a
good idea to get your
fundraising off to a great start
by making the first donation.
This shows your dedication and
belief in yourself and us, and
will make others more likely to
get involved.

Get Creative!

TIP

Photos are the best way to really make your page stand out.

